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feature | BaCk to sChool  |   By J Enn I FER  D OSS

             ometimes it is hard to remember  
                 what life was like before the Internet.  
Nowadays, it’s almost as if events aren’t 
real unless they are shared on Facebook or 
Instagram, and meaningful moments are often 
missed due to the ever-present distraction of 
smart phones. While many adults remember 
life before the Internet, there are those who 
know no world without it. 

Social media applications and websites 
are obviously wildly popular among 
teenagers and young adults, but what 
about those born around the turn of the 
century? As technology continues to 
evolve, it inevitably becomes a part of life 
at an increasingly younger age. Schools are 
replacing books with iPads, and owning a 
cell phone is becoming the norm. Kids often 
have to show parents how the computer 
works, and grandparents are just wondering 
what in the world Snapchat is.

Social media is relatively young, but 
the number of users on popular websites 
is astronomical. Facebook alone has 1.23 
billion monthly active users, while Twitter 
sends out an average of 500 million tweets 
a day. YouTube is only nine years old, but 
over 6 billion hours of video are watched 
each month on this popular video website. 
Instagram, which hasn’t quite reached its 
fourth birthday, has more than 200 million 
active monthly users, and Snapchat, 
just under three years old, sees over 400 
million “snaps” per day. 

A recent report from the Pew Research 
Center’s Internet and American Life Project 
shows that nearly 72 percent of online adults 
in the United States use social networking 
sites such as Facebook, LinkedIn, 
Instagram, Pinterest, Twitter, Google+ and 
Skype. While there’s no question about how 
influential these platforms are for adults, 
what about those under the age of 18, and 
more specifically, those still in elementary 
or middle school? 

According to Lisa Davis, Fayetteville 
Public Schools’ 5th-9th grade instructional 
technology coach, around 60 percent of 
middle school students are using social 
media. “At both the middle school and junior 
high level I would say Instagram, Snapchat 
and Vine would be the go-to social media,” 
says Davis. “It would be hard for me to 
justify it in the elementary level unless it was 
teacher-led like Edmodo [a “social learning 
platform” website for teachers, students 
and parents] or a specific YouTube channel. 
Most elementary students would still prefer 
the face-to-face as opposed to viewing and 
commenting. I think middle school and 
junior high would be very similar. 
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Students enjoy using iPads for learning
Photo by Cary Pollock, FPS
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“Students are using social media to 
show and tell others about their life,” she 
adds. “They are publishers of information 
and content. They are enhancing ideas, 
connecting through dialogue, collaborating 
and promoting themselves.” 

Davis goes on to explain that while 
social media usage in school can sometimes 
become problematic, overall, the benefits 
tend to outweigh the disadvantages. Though 
it can sometimes be a distraction for students, 
Davis says that it is not only a great way 
to give students a voice, but it also allows 
students and teachers to interact in exciting 
and innovative ways. “Social media allows 
us to extend learning outside the classroom. 
Teachers promote exploration by sharing 
websites, photos and other multimedia 
content that are relevant to their current units 
of study,” she says.  

Additionally, both Davis and Marjo Burk, 
Fayetteville Public Schools’ elementary 
technology coach, agree that using social 
media platforms in elementary and middle 
schools is an efficient way for teachers and 
administrators to connect with not only 
students, but with parents as well. Root 
Elementary School, for example, has a school 
Instagram account that many parents and 
students follow. “Not only do we post 
fun things going on at Root, but it serves 
as a way to get messages out to parents 
and students,” says Burk. “Social media 
allows faculty members to provide parents 
with notifications and information about 
coursework and strategies to help students 
learn,” adds Davis.  

While both Burk and Davis have many 
positive things to say about social media 
usage in school, they both agree that it 
does come with a certain cost. It can be a 
distraction, for one, but additionally, usage in 
school is something that must be very closely 
monitored. “We try to instill in our students 
that we should maintain appropriate 
behavior online, be highly respectful and 
maintain civility as we communicate and 
post on social media,” says Davis. “When 
using social media in the classroom we set 
high expectations for our students. Students 
respect each other and understand that the 
student should own their behavior; use it 
correctly or lose it.” Furthermore, Fayetteville 
Public Schools require teachers to use 
separate accounts for student use, separating 
their private life from their life at school.

While usage at home likely varies greatly 
from one household to another, using social 
media platforms at school seems to be a trend 
that will only continue to grow. Social media 
is an excellent way to enhance a student’s 
learning experience, express creativity and 
to stay connected with others. “Students 
and parents want to be informed, and social 
media is perfect for this constant, fast type of 
communication,” says Burk. ■
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Dr. Chad Betts is proud to welcome 
Dr. Michael Waggoner to McDonald Eye Associates. 
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WELCOME DR. MICHAEL WAGGONER!
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